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SapcrMarfccU OnUne*^ 
Web Site Intcreetworldng 

TW$ documem describo an taveniion of SupoMartcctt OnUne'*' (SM O) wtie ffly 
Sites on the Intemet are linked together to create a compiehenrive ud conapG^aaiy 
inteidBngetoaUowc»n5UinentoIocateoffe«andinfonnatummthe»ax«M 

thdr loe^ aiea. In Its initUI implemeautioo. SMO wiU Bnk the WA ates ofcoduunier ^^a'* . 
paclaiged Hood» manufacturer and supennaiket retaaert and ddiver. via « gaPtfjgvg. 
product offers and supenniidcet specials to consumers regardtess ^vfaethcr we cramttf 
visits the manuftctuxer site , the majjerMte or SMO's oooperativ* site. Tto concept oTa 
" Offer Locit«M ^ « illusti^ed on the attached charts and described Snther brtow. 

This invention provides a sdution to ^wo otttstawfirg issues in the pado^ 
industry: how manufecturers communicate to consunwn where thrir pnxhM^ are on 
special or "deal- ro the consumer's local area and how to quicUy reptrt b^k to tte 
mamifaciurer the results of the retaU pronxrtion of their products; and liornrret8i]a|rt^ 
effectively comnmiicate to eonsumera what nuumfccturer offfers are «vaiu«f « ""^^ 

/SO. stores. Tlxe retailer specials take the form nf .gecial features Ci-e., ewUsle displjqfs and the 
like) nrice markdown s and meal goluiioM for specific waiMfi"*"""- producti. TBe 
m anufacturer offers include coupsau. rebates , sample s, product infonroawn. yv^>w««w - 

ffie^ ^nteaa. redoes, questionnaires and surveys . audjomesaBg and advggSBS: 

supplied by the retaflers. therefore SMO must possess data about which brands/productt 
are on special at a s^en retailer (down to the store level). 

This mferniation regarding ^ch stores have which brands/prodo^ on sp^^ 
onceSM01«developed*databaseofn»anufectorefofiBsr»sn«iW^ 
locations that, given a brand or product. The consumer could «eardi ^ rtn>g IggMions 
where the specified brand or prod. - "-nmf^*' *v>«'v«~iv- SMO stores m ita 
database manufacturer ofleia^al&ble and it l lmw thf con a amcr IP ^^/^ -t-^? 

« P«jfic offfera vis the personal page ) whftT mflnilftgturer offers are , v ^OL^ 

lAviu lilfi TImi ii llMi ■ I M Of f I of thr OffTr T .nmmr mnfiT^ wtemetwortong We» .*u 
sites- it provides a meeharnsin to eCBdenllytato and educate the cons^ d^/alC ^j ,,, - ^ ^ 
timely basil as to what ofiws (retail speciab and inatwfactuierolte)w '^i*77^hiAi\ 

There are many applications of the Offer Locator concept For example, a "banner ad" / 

placed by a lUtioMlnianu&cturer could, upon beias»eleetedC«»«*^ ^a^A:^ \ 

parlance), trigger an Intermediate step where the consumer would then be ufced to«ter 

Ids or her rip code . A search would then be uihisted by the SMO Server of d« c*to_ 

database tETSoGId match the content of the manufecturers ad (whfch c ould b e » brand 

level ad or a product Icvd ad) with rctaUer locations featuring the brand/product thax are 

closest to the consumer's lap code. 

Oneofthe mainappUcatioMof the OfftrUcawr is within the domain of a in^ 

website. In this instance, various hot Knka ab out the manufacturer's brandi/pfodoco wBl 1 j^^tU, ^ 



SapcrMarkcts Oalin^ 
Web Site Intcrnctirorldng 

use the Oficr Locrtor to relate clicks on the "witlrin site" baimets to retailer loeelions 
featurir« the brands/produas «*Wn projdimqf of the consumer. 

These are just rcpresenialive examples of the appUcation of the present uwentioo. 
Searches do not have to be by dp cod e (e.g.. they could be by '^I^^'rjl^^ 
cre^LJaBLDUxnlia. nr online .;S^ship account, or by a cookicr). 'g' "g"™^ 
i;;Hrs-your-9card) criteria step could ask .variety of other quotions "J^T^Si!^ 
fivoriteretailerr or 'XJfthefoBowing brands offered by i»«ii«fiw««wXv^ 
care about mostr Likewise, the poiiit^)f-entry into the Offer Locam service does not 
have to be a "banner ad." It could, for eKaniple.be triggered by chdong on « 

manufacturer's Usting in an electronic Yeflow Page*. »" 

Locator is the it rri,t«, .n «d or promotion to a locanon i»>liew the advems^ 
p romoted product is T &Sniaforcmost available, and then Qutte iS^on sptaaVr^^ 
KnlTg flie mand S cturer and retailer sites togeth^ . all piw^ the manute555 

is able to inform the eoiuumer where thdr piodocw are fertuied. the retailer is aWeto 
efBdeody promote their stores by highlighting vrtiat manofiicturer o»r» are «via»He and 
the consumer benefits by being better infonned as to where to shop to savomomy. 

The initial implementation of the present invention is iDustrated in the following ch?tt«. 
The "Web Site Iniemetworidur ehart.gniphicaDy shows the . 
various componems and the finks established by the SMO Netwo*. The SMOScver u . 
naramoum to this design. It nrovides a centnil nvtervoir of n-taTwifartufer "^^"^^l^f _ 
offert and the retetionsto s and ptoperti e^ "f network hnks. Whenever the-consumer 
desires to locate an oiler, he/she visits the applicable site in the netwofk (other 
manu&cnircr. retailer or SMCrs cooperative site) and initiales the Qaer LoaUgy ^ 
ap pficdon. The aaremeteri of the search are entered by the c^""* ^ . 
c^rwpoiiafaig results are dehveredgFtfS SMO Server to the a e pBabte lUf 
hypeifinks) and displayed to the consumer by WsAter browser software Lithe case of the 
consumer queiying-theretailer^ssiteor SMO'scooperath^ rite^^ito may b^ 
- delwfied in th¥^f6in» of SMO*s Personal Page. In enter to timely utfefm** ^^T^^^^ 
of the resvihs of the retail promotion SMO eictracts item movemem daa ftom the store s 
point-of-sale system and summarizes the results of th e promotion bade to the . 
liianufecturer in the form of lotcmct d^vered £wformance repom. 

Subordinate Charts 1 through 5 Uhistiate the detailed process flow vnOm 
components of the networit Chart I s hows the processing steps wtoch are udtlawo ^cm 
both the manufcctorer's she and SMO's site) when the comumer vi As themanu&eture r 
site and selectt the Offer Locator applicatkm. Chart2sh ow« the conesponding process 
n~r^ .1., r^^p Bersneciive. ChgO ^^J^^^^^^S^^ 

«rtemu. ret^l sne rt,! infennmrion into the SMO daiahasa. while C^tf aiuet^^*^ 
manufachirer offer capture process. Chart 5 shows the proccssmg steps nuhated by the 
SMO Server to n avigate the eoniumer thro> -i»' V^r^^^ delwers targeted 

t to the coniumer's p i c fe rcoc es and buying habita. 



